


Mikhail Ernestovich Kusnirovich’s vast fortune 
is tied to the rebirth of the Russian Federation. 
After a brief courtship with Lady Luck, this 
52-year-old Muscovite has become a Forbes 
billionaire. In 1991, on the heels of the Soviet 
collapse, Mr. Kusnirovich founded Bosco dei 
Ciliegi, a company with 200 retail outlets 
throughout Russia that sell some of the world’s 
most famous luxury brands of clothing, ac-
cessories, watches, perfume, cosmetics, and 

jewellery. A decisive move in the Russian mag-
nate’s ascent was the purchase of the major-
ity of shares of the GUM shopping mall. Once 
a symbol of Soviet austerity, GUM has become 
a temple of consumerism with 79 thousand 
square meters of shopping on the Red Square 
in Moscow. Mr. Kusnirovich’s other business 
ventures include another shopping centre, 
chic restaurants, beauty salons, and even a 
dental clinic. 

GUM luxury brand shopping centre



The mindset of such a successful entre-
preneur would seem to be at complete 
odds with the ethos of the Soviet era. 
Nevertheless, Mr. Kusnirovich is quite dip-
lomatic in expressing his opinion about 
the period: “I actually like those times. 
They were youthful years. And not eve-
rything was bad. Of course, you could 
not choose. Everything was uniform.” He 
does admit that “one thing was truly un-
bearable, a source of suffering: the in-
trusion of external rules into our private 
lives.” What does Mr. Kusnirovich think 
about the Nobel Prize recipient Svetlana 
Aleksievic’s scathing writings concerning 
the Soviet and post-Soviet years? “They 
tell the truth. No lies.” Then he tactfully 
adds: “but life was not so grey. It was mul-
ticolour. My grandfather lived through the 
Stalin era, fought in the war, and ended up 

The legendary store (GUM) is 
home to over 200 boutiques



in jail with 20 million other people. But that pe-
riod was connected to Stalin. Despite this trag-
edy, my family did not live badly. It was not all 
gloom like Aleksievic’s books make it seem.” 
Mr. Kusnirovich is considerably less heedful 
in stating his views about the US: “after the 
embargo, we certainly did not become happi-
er. We never expected those actions. We are 
disappointed. Russia cannot be blamed for 

everything. It has also done positive things. It 
has developed industry for example. In Russia 
we will also soon be opening a clothing com-
pany with a thousand employees, exclusive-
ly Russian manufactures, German technolo-
gy, and Italian know-how. The sanctions have 
put a strain on many other countries besides 
mine. With the exception of America, which is 
isolated as usual.” 

The glass-roofed arcade faces Red Square



In essence, Mr. Kusnirovich is a businessman with a degree in chem-
ical engineering, and a soft spot for the arts. Although he lacks 
specific skills in the field, he is a dedicated benefactor, allocat-
ing part of his wealth toward its support in Russia and Europe. He 
explains that he is attracted to art that is “authentic and sincere. 
Aspects I am usually able to sense. I go from painting to sculpture, 
from pure theatre to opera. I have a weakness for dance and the 
cinema.” What is it about being a patron that brings him joy?
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“I would not call it joy. I am not interested in proving that I am a good 
person who finances art. I love culture. My business is going well, so 
if I understand that a cultural project is sincere and needs assistance, 
I intervene. That is how I like to spend money. It is also a lesson for 
my children to understand that what matters is to sustain real things 
that last, dispensers of emotions.” 
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“ Moscow is one of the capitals of the 
world in terms of luxury retail,” says  
Mikhail Ernestovich Kusnirovich



Mr. Kusnirovich’s interests extend as far as sports, and in fact Bosco is al-
so a manufacturer and purveyor of sportswear collections. Since 2002, the 
company has been the official apparel supplier and regular sponsor of the 
Russian Olympic Team, as well as partner of the Russian National Olympic 
Committee. But he asked the IOC not to use the company’s brand logo at the 
2018 Olympic Games in South Korea’s PyeongChang due to the IOC’s deci-
sion to suspend the membership of the Russian Olympic Committee (ROC) 
and to allow Russia’s doping-clean athletes take part in the Games only under 
the neutral status capacity, prohibiting the national flag and state insignia.
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Mikhail Ernestovich Kusnirovich  
founded “ Bosco dei ciliegi”, a 
company with 200 retail outlets 
throughout Russia that sell some of 
the world’s most famous luxury brands


